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Despite last year’s hype around Graph Search, Facebook hasn’t made any progress with monetising 
its recruitment potential – jobseekers remain very negative about Facebook playing any part

Michael Page’s annual global survey of financial services and banking
employees was conducted in April 2014, more than 3,300 people participated

LinkedIn’s popularity continues to grow, though many job seekers don’t think of it as part of 
their strategy. So hirers need to look to other sourcing channels too

Don’t bank on social media – Michael Page brings you a broader range of talent, and jobs.
www.michaelpage.co.uk/banking
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