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An introduction from  
Nick Kirk
UK Managing Director, PageGroup

Welcome to our latest look at the marketing and digital sector. As we move further into 2020 and look to the decade 
ahead, there is little doubt that we are operating in changing times. Change inevitably brings challenges. It also 
creates huge opportunities. 

Take Brexit, for example. Whatever your stance on the invocation of Article 50, there is no doubt that the uncertainty 
it is creating is having a detrimental impact on the business outlook. However, as historical moments often do, Brexit 
creates an opportunity for both employers and workers to pause and re-evaluate their intentions and priorities for 
the months and years ahead. For some it may be a catalyst for change, reinvention and growth. 

Brexit may also present an opportunity for businesses to reconsider how they approach the recruitment of top talent. 
Soft skills such as adaptability are more important than ever – and the sooner employers wise up to the value of 
having an adaptable workforce, the sooner they will reap the benefits, particularly as the consequences of Brexit 
become apparent.	

Against the political backdrop, the unstoppable march of technology is another driving force of change, as 
innovations in AI and automation continue to evolve the scope of roles across sectors. This will only accelerate over 
the next 10 years; indeed, it is exciting to imagine the types of jobs that will have been created by 2030 and the 
types of skills we will be seeing on CVs as a result. You can see our predictions on that subject by clicking here. 

At this juncture, we feel it has never been more important to provide you with the key statistics and information you 
need to inform your business decisions for the year and decade ahead. That’s why we have put this guide together 
to offer clear insights in two key areas: 

Salaries
Along with giving you the overall picture across the UK, we have also drilled down into the marketing and digital 
sector to derive key insights around salary growth, regional trends and fluctuations based on seniority. Turn to Page 
5 for our full salary guide for the marketing and digital sector; you can also use our online  Salary Benchmarking 
& Comparison tool to get the latest information on salaries for hundreds of roles.

Skills
Competition is fierce for a range of skills, within both marketing and digital and the broader labour market. 
Therefore, we have identified the most in-demand skills in the sector for this year and looked at what is driving the 
overall skills shortage. For further details on the most in-demand skills across the industry, head over to our online  
Skills Checker tool. 

Having operated for over 40 years as recruiters, we are at the coalface of employment and have an unrivalled 
knowledge of the challenges around salaries and skills. As your needs evolve, our flexible team – based in offices 
across the UK – are uniquely positioned to help find the right talent in order to meet your business objectives. 

On behalf of PageGroup in the UK, I hope you enjoy the read. 

https://www.michaelpage.co.uk/tomorrows-talent
https://www.michaelpage.co.uk/salary-comparison-tool#benchmark
https://www.michaelpage.co.uk/salary-comparison-tool#benchmark
https://www.michaelpage.co.uk/minisite/skills-checker/
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U K  S K I L L S  T R E N D S

Technical skills in huge demand
Skills shortages, particularly across technical roles, continue to be felt 
across the UK. This was one of the key battlegrounds of last year’s 
general election, with the CBI questioning whether the Conservatives’ 
points-based immigration system could lead to further skills shortages 
post-Brexit. The CBI has urged the Government to make adult training 
a priority as one way to close the skills gap. Meanwhile, the British 
Chambers of Commerce has called for an increase in funding for 
apprenticeships, and reform of the Apprenticeship Levy, to particularly 
benefit SMEs. 

The UK outlook

U K  S A L A R Y  T R E N D S

Wage growth slowing down
The rate of employment hit a record high in 2019, whilst workers’ 
wages also continued to increase – albeit, there was a slowdown in 
the second half of the year. The rate of salary growth has trended 
upwards since spring 2017, reaching 3.9% in May to July 2019, the 
highest nominal pay growth rate since 2008. This dipped to 3.6% in 
the second half of the year, with the rate of employment also falling, 
with Brexit-related market uncertainty being blamed by analysts. 
At the same time, unemployment also continued to fall, dipping by 
23,000 to 1.31m in November. 

Annual growth in total pay for UK 
employees is ahead of inflation.

Average regular pay, before tax and 
other deductions, estimated at £508 
per week.

Source: ONS

Average earnings growth is over 

3% for all sectors except manufacturing.

Got a skills gap in your team or finding a vacancy hard to fill? Get in 

touch with one of our consultants by clicking here.

•	 Technical skills remain in huge demand

•	 The growth of AI and automation expected to 
	 exacerbate digital skills gap

•	 44% of workers with low education at risk 
	 of having their roles automated by mid 2030s, 
	 according to PwC

https://www.britishchambers.org.uk/news/2019/11/parties-must-reignite-business-confidence-and-investment-at-this-election-says-bcc
https://www.britishchambers.org.uk/news/2019/11/parties-must-reignite-business-confidence-and-investment-at-this-election-says-bcc
https://www.ons.gov.uk/employmentandlabourmarket/peopleinwork/employmentandemployeetypes/bulletins/averageweeklyearningsingreatbritain/november2019
https://www.michaelpage.co.uk/contact-us
https://www.pwc.co.uk/services/economics-policy/insights/the-impact-of-automation-on-jobs.html
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The picture in marketing & digital

Many businesses have reduced senior marketing headcount and invested 
the money into expanding the team at the more junior level. This hasn’t 
necessarily caused salaries to drop at ‘Senior Manager’ and ‘Head of’ 
level, but it has created an interesting market, whereby if a client has a 
particularly exciting proposition with a marketing-centric growth plan, 
you could possibly snap up a valuable candidate at a sensible salary. The 
median advertised salary in marketing stands at £30.5k whilst the market 
remains highly competitive, with the volume of adverts targeting workers 
standing 69.6% higher than the UK average. 

In the digital sector however, the median advertised salary stand at 
£30,000 whilst the market remains highly competitive, with the volume 
of adverts targeting workers standing 186.4% higher than the UK 
average. 

M O S T  A D V E R T I S E D  R O L E S

Salary trends

£30,500 Median advertised 
salary in the sector.”

£30,000 Median advertised 
salary in the sector.”

C O M P E T I T I V E N E S S
Candidate Driven
More blue =  
Clients work harder

DIGITAL

MARKETING

Client Driven
More grey =  

Candidates work harder

T O P  T I P S  F O R  H I R I N G  I N  
M A R K E T I N G  A N D  D I G I T A L

1 Marketing Manager

2 Product Manager

3 Marketing Assistant

4 Senior Account Manager

5 Account Manager

6 Charity Fundraiser

7 PR Manager

8 Digital Business Analyst

9 Marketing Analyst

10 Marketing Executive

11 Digital Marketing Manager

12 Social Media Manager

13 Digital Marketing Executive

14 Digital Designer

15 Digital Marketing Specialist

16 CRM Manager

17 Digital Account Manager

18 Senior UX Designer

19 Social Media Executive

Utilise the frameworks available to you.  
As specialist recruiters, we have the freedom 
to provide you with a tailored solution under a 
number of approved frameworks. This enables you 
to protect your spend as well as have access to a 
great portfolio of talent.

- Aysha Khan, Managing Consultant

It is important to be clear on what a candidate 
needs to demonstrate to secure the top end of 
a salary offering. Progression and promotion 
opportunities, and an increased salary can engage 
a candidate.

- Isabel Burman, Manager

An attractive recruitment process in this area of 
digital is crucial. The brand, meaning, and culture 
play a large part in attracting good talent, but 
salaries in the private sector are huge competition. 
While not much can be done about the budget, 
definitive and speedy timelines should be a 
priority. Quick decision making can pip competitors 
offerings to the post.

- Ben Cook, Senior Consultant
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The evolution of data adoption and usage will continue to drive the marketing and digital sector forward this year. The proper utilisation and analysis of this 
information allow businesses to create more specific and better targeted marketing campaigns. Professionals with a talent for turning vast swathes of data 
into meaningful and actionable insights will be in huge demand this year.

Skills trends

H E R E  A R E  T H E  1 0  M O S T  I N - D E M A N D  S K I L L S  A C R O S S  T H E  S E C T O R :

The picture in marketing and digital

Having the ability to understand, translate, and manipulate 
customer insights can help to build a comprehensive customer 
strategy, as well as provide actionable insights to boost your 
business offering.

Customer insights

You should be looking for skilled copywriters to refresh your old 
copy, and create new content for your website and advertising 
materials. It's also important to hire skilled designers who can 
produce different types of content suited to your project or 
campaign in the form of eBooks, whitepapers, infographics,  
and more. 

Copywriting/asset design

Professionals with a proven track record in all areas of SEO 
have been in ever-increasing demand over the past decade 
or so. As Google's rules on best practice change regularly, 
SEO professionals need to be adaptable and ready to find 
new strategies to improve website visibility. 

SEO: Content & technical

Those who possess the skills to support brand messaging 
across social media and PR channels are important in ensuring 
that your company voice is delivered correctly and that your 
messaging resonates with your target audience. 

PR and social media

This not only means being able to decipher results, but also 
knowing which tools are the best to use. Once the results are in, 
communicating back to senior leaders to get buy-in on any new 
ventures is critical to maintaining momentum. 

Clearly Communicating ROI

UX development
Combining UX development with integrated design and digital 
skills will mean that you have a professional that can take your 
processes to the next level. Consistency in your user experience 
and brand representation in this space will keep up conversion 
rates.

Brand managers should be proficient across a variety 
of functions, including running campaigns, new product 
development, and social media management. Brand managers 
are becoming increasingly important in 2020, as they affect 
brand performance and success.

Brand management

E-commerce analytics
Given that e-commerce is a multi-channel operation, it is 
important that professionals are versatile and have a solid 
understanding of the digital marketing mix. They should also 
have a keen eye for spotting trends in data and devising action 
plans to drive further growth.

Stakeholder relations
Effective stakeholder management can be the difference between 
the success and failure of a multi-faceted project. Professionals 
skilled in stakeholder relations will enable your organisation to 
communicate more effectively, which will facilitate better working 
practices, now and in the future.

CRM involves the management of many systems. However, CRM 
professionals must be able to analyse this data across multiple 
channels and use their findings to implement positive change 
across the organisation.	   

CRM strategy & execution
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Salary guide

Top Advertised Job Titles Low Average High Low Average High Low Average High

Director of Marketing and  
Communications

60,000 70,000 95,000 50,000 65,000 90,000 55,000 60,000 70,000

Head of Marketing and  
Communications

45,000 55,000 75,000 40,000 50,000 60,000 45,000 55,000 60,000

Marketing and Communications 
Manager

33,000 45,000 55,000 31,000 35,000 40,000 30,000 35,000 38,000

Communications Manager 32,000 44,000 50,000 28,000 37,000 42,500 26,000 34,800 40,000

Marketing Executive 22,000 33,000 38,000 18,000 25,000 35,000 20,000 25,000 27,000

Head of Media 40,000 50,000 65,000 35,000 35,000 40,000 35,000 40,000 45,000

PR Manager 32,000 45,000 52,000 30,000 33,000 37,000 28,000 32,000 40,000

Media Officer 23,000 33,000 37,000 22,000 27,000 32,000 20,000 25,000 28,000

Content Manager 35,000 40,000 50,000 26,000 30,000 35,000 28,000 28,000 30,000

Events Manager 30,000 40,000 50,000 25,000 27,000 33,000 23,000 28,000 37,000

Events Coordinator 24,500 31,400 35,000 20,500 25,000 27,500 19,000 23,000 25,000

Internal Communications Manager 35,000 45,000 55,000 30,000 35,000 40,000 25,000 33,000 40,000

Brand Manager 35,000 48,600 55,000 31,000 40,500 45,000 N/A N/A N/A

Fundraising Manager 28,500 34,800 39,000 24,000 29,000 32,500 20,000 28,000 32,500

Charity Fundraiser 20,000 24,400 27,000 18,700 20,900 20,800 19,700 21,700 22,000

LONDON & SOUTH EAST

MARKETING AND COMMUNICATIONS

SOUTH WEST  
& SOUTH WALES 

MIDLANDS & NORTH
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Salary guide

Top Advertised Job Titles Low Average High Low Average High Low Average High

Digital Designer 30,000 38,000 43,500 23,500 29,000 32,500 22,000 27,000 30,000

Digital Manager 35,000 42,000 60,000 31,000 38,000 47,000 31,000 35,000 45,000

Digital Analyst 29,000 41,000 55,000 24,500 31,000 47,000 24,000 29,000 35,000

Digital Product Manager 40,000 55,000 75,000 43,000 55,000 70,000 33,000 40,000 54,500

E-commerce Manager 30,000 42,000 50,000 20,000 30,000 35,000 20,500 29,500 30,500

Graphic Designer 29,000 36,000 38,000 25,000 29,500 34,000 22,500 28,500 32,500

Senior UX Designer 50,000 60,000 67,500 39,500 49,000 57,500 35,000 40,000 43,000

CRM Analyst 30,000 44,000 55,000 23,500 32,000 37,500 22,000 30,000 35,000

CRM Manager 35,000 45,000 55,000 24,000 35,000 42,000 23,5000 35,000 41,500

Digital Account Director 47,500 62,500 75,000 30,000 39,000 45,000 30,000 40,000 45,000

Digital Account Manager 40,000 50,000 57,500 26,500 33,000 35,000 25,000 31,000 35,000

UI Developer 30,000 38,000 43,500 40,000 49,000 57,500 33,000 43,500 47,500

UX Designer 35,000 42,000 60,000 35,000 42,500 50,000 30,000 38,000 45,000

LONDON & SOUTH EAST
CREATIVE AND TECH

SOUTH WEST  
& SOUTH WALES 

MIDLANDS & NORTH

Top Advertised Job Titles Low Average High Low Average High Low Average High

Head of Digital Marketing 50,000 62,500 80,000 43,000 61,500 72,000 40,000 50,000 55,000

Digital Marketing Manager 35,000 42,500 50,000 27,500 34,000 40,000 25,000 32,000 36,000

Digital Marketing Executive 25,000 30,000 38,000 22,000 28,000 31,500 20,000 25,000 28,000

Digital Marketing Assistant 20,000 23,500 25,000 18,000 22,000 24,000 16,000 22,000 25,000

Digital Content Executive 23,000 28,000 35,000 20,000 27,000 34,000 18,000 25,000 26,000

Digital Content Manager 35,000 40,000 48,000 30,000 36,000 42,000 30,000 34,500 40,000

PPC Executive 26,500 33,000 37,500 24,000 29,500 32,500 22,000 26,000 28,000

PPC Manager 35,500 45,000 55,000 28,000 36,000 40,000 30,000 32,000 45,000

SEO Executive 25,000 30,000 35,000 23,500 30,000 35,000 22,000 29,000 31,500

Social Media Manager 32,000 40,000 48,000 28,000 34,000 43,000 28,000 30,000 35,000

Social Media Executive 23,000 28,000 35,000 22,500 26,000 28,000 20,500 24,500 27,000

Email Marketing Manager 35,000 45,000 55,000 31,000 39,000 47,000 28,000 30,000 35,000

Email Marketing Executive 23,000 30,000 37,500 22,000 27,000 31,000 20,500 25,500 28,000

DIGITAL

Data correct as of January 2020

Get in touch!
To find out more about how we can help source the right talent for your business, contact your local Michael Page office today. Alternatively, 
submit a job spec and one of our expert consultants will get back to you.

LONDON & SOUTH EAST SOUTH WEST  
& SOUTH WALES 

MIDLANDS & NORTH

https://www.michaelpage.co.uk/contact-us
https://www.michaelpage.co.uk/submit-job-spec

